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The success of DIVA continues

with the double A -sided single

Little Bird and Love Song For A Vampire
[from the film 'Bram Stoker's Dracula']

to be released on January 25th 1993.
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Capital Radio Rumoured
To Take Over Midlands

by Mike McGeever

Capital Radio is reportedly
negotiating a friendly takeover of
UK group owner Midlands
Radio, which would give the
London broadcaster its first major

investment outside of London,
according to sources.

Capital Radio MD Richard
Eyre declines to comment on the
negotiations, saying, "We do not
comment on market rumours."

Sources say, however, a deal

Top FM Prepares To Broadcast
Europe 2 Programming

by Marc Maes

Rumours are circulating in the
Belgian radio industry that EHR
net Top FM may be handing over
its two frequencies for use by
French nets AC Europe 2 and
Gold Nostalgie.

Following Nostalgie's inten-
tions to launch a Brussels outlet
(M&M November 7), insiders
say the net is likely to take over

Top FM's frequency in the Bel-
gian capital. Meanwhile, follow-
ing a provisional deal concluded
in February this year allowing
Europe 2 to transmit on the other
frequency in Brussels, there are
now plans to change the other
Top FM stations in Liege,
Charleroi, La Louviere and Mons
into Europe 2 affiliates in January
1993. December 15 has been

(continues on page 49)

could be completed by the end of
the year. Insiders at Midlands
confirm they have received an
offer for the company, but would
only reveal they were approached
by "a London concern."

Not burdened with any long-
term debt, and flush with £19.5
million (app. US$32.5 million) in
cash on hand, indications are that
Capital Radio is on the hunt for
expansion into other markets. In
September, Capital sources said it
was keen on investing in and
operating stations in other UK
metropolitan areas.

Midlands Radio owns EHR
BRMB/Binningham, AC/MOR
Sound FM/Leicester, Gold/ NT/
MOR Mercia FM/Coventry,
EHR/MOR Trent FM/Notting-
ham, Gold GEM AM/Birming-
ham and Gold XTRA AM/Birm-
ingham. In the second quarter

(continues on page 49)

Radio, Retail Sales Update
Chains Report Purchases
Down Towards Holidays
Most major retailers are reporting lower sales in the
run-up to the busy Holiday season this year, mainly
due to troubled economies in some of Europe's
largest markets, slower growth in CD purchases and
the slump in vinyl sales.

The UK, whose economy may have bottomed out,
is the only major market to show a sales increase.
Product/marketing director of 18 -store retail chain
Virgin Retail UK John Taylor says same -store sales
are up 3% compared to last year. "Music sales seem
to be holding up very strongly, certainly more so than
video," comments Taylor. Store traffic has been slow -

(continues on page 49)

Radio Stations Reap In
The Profits
Radio stations in Europe have enjoyed a good year in
1992. While retailers have been bearing the brunt of
the recession, European broadcasters have been
meeting sales targets and enjoying an increase in
advertising sales.

City FM/Merseyside MD David Lincoln says
sales at his station have jumped around 30% com-
pared to last year. "I think the biggest factor is our
increase in audience share and reach. We were able
to package and sell the last ratings figures."

Lincoln says the station is on target to meet its
budget. "Right now we are a happy radio station," he

(continues on page 49)

METALLICA RECEIVES GOLD, PLATINUM - Metallica was award-
ed with a gold disc for its album "And Justice For All," released in
1989, and platinum for "Metallica," released mid -1992, after their con-
cert in Dortmund's Westfallenhalle on November 24. Pictured (l -r) are:
artists Jason Newsted, Kirk Hammett, Phonogram MD Louis Spillmann,
Lars Ulrich and James Hetfield.

Chart Battle Hits
Dutch Industry

by Machgiel Bakker

How exclusive is a sales chart?
This is the central issue in a con-
flict that has broken out between
the major players in the Dutch
music industry.

EHR pubcaster Veronica has
terminated the contract it has had
since the beginning of the '70s
with chart body Stichting Neder-
landse Top 40 (SNT). Veronica
demanded an exclusivity contract
(on behalf of the public broad-
casters combined in Radio 3),
which was refused by the board
of SNT. SNT MD Sieb Kroeske
has since resigned in protest
against the board's decision, and
is working to set up a rival chart
-organisation: the Nederlandse
Hitparade, which will start
delivering the -new Top 50 chart

to Radio 3 as of January 1 1993.
As Dutch copyright organisa-

tion BUMA/STEMRA issues the
Intomart-researched Nationale

(continues on page 49)

No. 1 in EUROPE
European Hit Radio
WHITNEY HOUSTON
I Will Always Love You
(Arista)

Eurochart Hot 100
WHITNEY HOUSTON
I Will Always Love You
(Arista)

European Top 100 Albums
ABBA
Gold - Greatest Hits
(Polar)

s . "If I Ever Fall In Love"
Smash hit single out now
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the music radio show

Midem is the world's premier
music industry event and
Midem Radio is right at the
heart of it.

Midem Radio is a unique forum
where the international radio
industry gets together with the
music industry and debates key
issues affecting them both.

Top-level conferences and
seminars, new product demons-
trations and the chance to
develop new business contacts
in some of the major markets
in the world.

Midem Radio 1993 :
Can you afford not to be there ?

SOUND BUSINESS
For further information, please
contact :
Lucy Smith, The Unique
Broadcasting Company, Paris
Tel : 33 (1) 46 92 12 98
Fax : 33 (1) 46 92 12 70

PALAIS DES FESTIVALS  CANNES  FRANCE
24Th - 28Th JANUARY 1993

MIDEM ORGANISATION
179, Avenue Victor Hugo - 75116 Paris

Tel : 33 (1) 44 34 44 44 Fax : 33 (1) 44 34 44 00

A member of the Reed International group.



News

BPI Accuses Gov't, BBC Of
Ignoring Radio 1 Audiences

by Mike McGeever

UK
The British
Phonographic

Industry (BPI) has charged the
government and the BBC with
being out of touch with Radio l's
audiences and disregarding pop
music as an integral part of
British heritage. The BPI's
remarks follow the publication of
the government's Green Paper
and the corporation's blueprint for
its future in the run-up to the
BBC charter renewal in 1996.
The BPI's response, which focus-
es on the proposed changes to
Radio 1, will be filed with the
Department of National Heritage
early next year.

"There's a frustration with the
BBC's blueprint which is the
same frustration with the govern-

ment's Green Paper; that is that
the people who run the BBC and
the government are not con-
sumers of popular music." says
the BPI. "Therefore, they can not
determine its enormous value to
the people of Britain, nor, it
seems, can they differentiate
between one type of radio station
and another."

One of the more alarming op-
tions as far as the music industry
is concerned, says the BPI, is the
BBC's plan to increase speech
output on Radio 1 and drop "non-
stop Top 40 music."

The argument that listeners
can get what is currently available
on Radio 1 on commercial radio
is unfounded, says the music
industry lobby group. "The diver-
sity of specialist music pro-
grammes in new music delivered

to a national audience is not
available on any of the national
commercial or ILR stations," it
argues, adding that the network
plays new and untried artists dur-
ing prime -time.

"The BBC thinks young peo-
ple should have more chat, and
uplifting, socially purposeful mat-
erial," says the BPI. "It thinks lis-
teners will get used to it, and
appreciate it more than music.
The record industry is furious, be-
cause this is very insulting to
young and old audiences of Radio
1, who enjoy it for what it is."

The BPI predicts that listeners
will abandon the network in
droves, if the proposed changes
become a reality, commenting,
"The BBC will not acknowledge
that young audiences will not
tune into a station full of words."

Xmas Marketing Bypasses Radio
EUROPE Radio is being

largely left out
of the marketing/promotion mix
during the holiday season, accord-
ing to an M&M poll.

Joint general manager/market-
ing at Phonogram France,
Michel de Souza, says one of the
reasons record companies tend to
put more emphasis on retail rather
than radio is that stations target
specialised demographics. "The
attitude of record companies is to
consider retail stores as a media in
itself, much more generalist, reach-
ing a broader base of consumers,"
he says. "That's why it is difficult
to associate a radio station with
retailers.'

De Souza also says most peo-
ple who purchase records at Christ-
mas are not regular music buyers.
"It reflects in the type of products
they buy," he says. "Right after
Christmas we'll see the record
addicts going back to the stores
and spending the money they got
as a gift."

Comments BMG France's
Ariola label marketing director
Stephan Barret, "While media
and especially radio stations seem
to be on freewheel during Christ-
mas, retailers are very active." Bar-
ret says superstar products pushed
by strong ad and marketing cam-
paigns are what retailers want. "All
the energy and investment are con-
centrated on best-sellers," says
Barret. "Christmas is not the time
to develop TV and radio advertis-
ing campaigns."

David Terrill, marketing direc-
tor at HMV UK, a retail chain of
86 stores, says it is logical that
record -retail relationship is
stronger than a radio -retail -record

partnership. "Radio stations only
come into the picture when they
work directly with the record com-
panies."

Christmas campaigns at HMV
are planned in early summer, says
Terrill. "We start talking with
record companies to find out their
requirements and to build up a
decent promotion for them."

Marketing director at Polydor
UK, John Waller, says, "We do
the bulk of our sales at Christmas
and we work retail with this in
mind." He adds, "Radio in the UK
is very much dominated by singles,
so we try to schedule our singles
well over the Christmas period and
release singles from albums by our
major artists."

However, for EMI Germany
head of radio promotion Winni
Ebert, Christmas is no different
from the rest of the year. "We
always work closely with radio
and retail. It used to be that you
worked with slower songs and bal-
lads in December, but that's not
true anymore. Artists come into the
department to do promotions right
up to Christmas."

Owner of Spanish retail outlet
Madrid Rock, Pepe Arnedo, says
he has always worked more close-
ly with record companies than with
radio. "We look to record compa-
nies more for promotional ideas
than co-operative efforts. They
provide the merchandising materi-
al and we set up the point -of -sale
material. In our current promotion-
al effort with Sony Classical we
both agreed to sacrifice our profit
margins to offer a three -for -two
CD package to customers between
November 15 - December 15."

Chief radio promoter at EMI

Spain, Miguel Angel Sanchez,
says ties between record compa-
nies and retailers have traditionally
been close, but between retailers
and radio stations relations are
practically nil.

Says Laurent Bouneau, pro-
gramme director at EHR FM net
Skyrock, "We don't do link -ups
with labels and retailers-except
for the deal that we have with the
Nuggets chain-for three different
reasons: Firstly, if we come as a
partner, the promotional budget
we'll offer on air is something that
we could have been selling instead.
Secondly, there are no [retail]
chains that cover France like a net-
work. And thirdly, we are more
interested in what our listeners
think of the music which we play
than what the consumers can buy
in the stores."

Marketing director at EHR sta-
tion Radio Hamburg, Manfred
Sievers, says the station is not
working with labels or retailers
over the Christmas period, but is
doing its own promotions. "We
cooperated with several large
labels two years ago on a CD fea-
turing unusual Christmas songs.
This year we're just doing our own
promotions."

Marketing manager at Hot AC
RTL 104.6/Berlin, Eric Schoepe,
says the station is running a special
Christmas promotion involving
around 20 Berlin retailers. One lis-
tener each week for the four weeks
up to Christmas wins a 104 -

minute shopping spree in selected
stores with DM2.000 (app.
US$1.333) to spend in each.

by Miranda Watson, Anna
Marie de la Fuente, Emmanuel
Legrand and Robbert Tilli

EUROPE +TEA GLAN-

GERMANY: Polydor Germany Launches Label
Polydor Germany is launching a new dance label Urban to market
techno-dance acts. Head of progressive music at Polydor Tim Renner
says the label will be the German version of the existing Urban labels
in the UK and the US. Says Renner, "Urban will feature new techno
house acts especially from the Rotterdam area in the Netherlands and
will try to create new, but innovative dance acts." Heading the label as
product/label manager will be Sacha Basler, who will report directly
to Renner. Miranda Watson

SWITZERLAND: Voters Reject EEA Membership
The Swiss music industry is regrouping following the country's "no"
vote on membership in the planned European Economic Area (EEA).
While the EEA rejection will not impact the multinational record com-
panies as much as other industries in the export -driven Swiss econo-
my, the fact that a contingency plan was not drawn up after the rejec-
tion has some insiders concerned. In 1991 sales of international pop
repertoire accounted for 80% of the market versus 5% for national
artists and 15% for classical music. Steve Wonsiewicz

GERMANY: Polydor Stops Tchibo Stones Promo
The District Court in Berlin last week issued a temporary injunction
on behalf of Polydor Germany against Tchibo in Hamburg and
Magna Trontager in Berlin. The injunction forbids Tchibo, one of
the largest coffee chains in Germany, and Magna from manufacturing
and selling a four -CD box set comprising Rolling Stones' pre -1966
recordings. Tchibo had advertised the Stones' boxed set together with
a Beatles boxed set recently. EMI has also obtained a temporary
injunction against the company regarding the Beatles records. SW

FRANCE: RFM Staff Reject NRJ Ayache Bid
Staffeis at French AC FM net RFM have unanimously rejected the
proposal by NRJ and publishing tycoon Alain Ayache to buy part of
UK Crown Communications's share in the station. The group has
also put forward a plan which would ensure that they continue to hold
a 21% stake in the station. RFM has an estimated Ffr22 million (app.
US$4.2 million) deficit, with an estimated treasury of Ffr500.000.

David Roe
FRANCE: Sagem Bids For Radio Classique
French electronic and telecommunications group Sagem has made a
proposal before broadcasting authority the CSA to buy 100% of finan-
cially troubled classical station Radio Classique. The station, believed
to have a cumulative debt of over Ffr12 million (app. US$2.2 million),
is currently owned by property developer Christian Pellerin, whose
company is reportedly also facing financial problems.

Emmanuel Legrand

HOLLAND: Radio 538 Granted Cable Licence
Minister of Culture Hedy D'Ancona has officially granted commer-
cial station Radio 538 permission to broadcast via cable and satellite.
The station, founded and directed by Lex Harding, began airing on
December 11. Mary Weller

OUT NOW

"Vattene Amore"
(Four Ways To Say Goodbye)

AMEDEO MINGHI
in duet with Viktor Lazio.
From the forthcoming album:

"I RICORDI DEL CUORE"
Still available for lisensing in several territories.

LIMMENSO: Tel. (+39) 6 3224356 Fax. (+39) 6 3224376
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