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4.T£->ER S (CLICK MORE) 127y LI IFNIERRENGWELGE | REFELPOTNEIAIZRRELLGNIE
XFTC, ‘Three FTC actions of interest to influencers’ 2017.9
[XFZHAED B EHLERY$EA51]
B Word of Mouth Marketing Association (WOMMA)* ‘Guide to Influencer Marketing 2017’
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6)BEE T DEST. 7) FEADI—Y T4V T ITET HATAT DIRBDEF. FRRL TS,

Word of Mouth Marketing Association, ‘The WOMMA Guide to Influencer Marketing (2017 edition)’
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X FTC, Lord & Taylor Settles FTC Charges It Deceived Consumers Through Paid Atrticle in an Online Fashion Magazine and Paid Instagram Posts by 50 “Fashion Influencers”
2016.5
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¥ CMA, ‘Retailer hosting reviews on its website: improvement of practices’ 2016.8
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