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R e s u l t s  f o r  t h e  T o p  5  V e n d o r s  S h o w  C o n t i n u e d  G r o w t h  
 

Carl W. Olofson  

I D C  O P I N I O N  

The year 2005 saw steady growth in the relational database management systems 
(RDBMS) software market, indicating a continued increase in the deployment of 
relational databases. Underlying this growth are several interesting trends: 

! We are seeing an increase in deployments of databases in developing 
economies, although this growth is occurring at a price point that generates 
insufficient revenue to have a strong effect on the overall market revenue total. 

! The relative growth of Microsoft SQL Server, as indicated in the figures reported 
herein, has resulted in a lower average selling price for the market overall, not 
only because of the price of SQL Server but also because of the lower-priced 
packages of leading vendors seeking to compete with Microsoft. 

! We are seeing an increase in database deployments in the United States, 
possibly driven by a greater need for data availability as well as by falling unit 
prices for storage. 
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I N  T H I S  S T U D Y  

This IDC study examines preliminary 2005 revenue data for the worldwide relational 
database management systems (RDBMS) software market and presents a view as to 
how the top 5 vendors and the market overall fared that year. In addition to revenue 
figures and analysis for the top 5 vendors and the market overall, a breakdown by 
geographic region is included. For a definition of the market under discussion, a 
definition of the software revenue reported in this document, and the data collection 
and estimation methodology, please see the Methodology within the Learn More 
section of this study. 

Please note that the numbers in this document are preliminary estimates and are 
likely to change in the more detailed market forecast and vendor share studies that 
are due out later this year. 

S I T U AT I O N  O V E R V I E W  
 

H i g h l i g h t s  

IDC estimates that the worldwide market for RDBMS software grew by 9.4% to $14.6 
billion in 2005, as indicated in Table 1. 

Oracle leads the worldwide RDBMS software market with 2005 revenue of  
$6.5 billion, which is over 23 share points higher than that of the nearest vendor. 
Although the top 5 vendors did not change their share positions from 2004 to 2005, 
Microsoft has continued to grow the most rapidly. NCR Teradata, boosted by 
continued demand for data warehousing, also outgrew the market. Oracle and IBM 
lost a little share to Microsoft. 

Please note that revenue figures for both IBM and the total market have been 
reduced since last year. 
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T A B L E  1  

W o r l dw i d e  R D B M S  S o f t w a r e  R e v e n u e  b y  T o p  5  V en do r ,  2 0 0 3 � 2 0 0 5  ( $ M )  

Vendor 2003 2004 2005 
2004 

Share (%) 
2005  

Share (%) 
2004�2005 
Growth (%) 

Oracle Corporation 5,362.7 5,982.4 6,494.7 45.0 44.6 8.6 
IBM 2,825.0 2,923.0 3,113.0 22.0 21.4 6.5 
Microsoft Corporation 1,650.0 2,013.0 2,441.5 15.1 16.8 21.3 
Sybase Inc. 442.0 470.9 502.6 3.5 3.5 6.7 
NCR Teradata 325.4 390.0 423.0 2.9 2.9 8.5 
Other 1,441.3 1,528.8 1,590.8 11.5 10.9 4.1 
Total 12,046.4 13,308.1 14,565.6 100.0 100.0 9.4 

Note: 2005 values are preliminary estimates. 

Source: IDC, 2006 

 

 

A n a l y s i s  

2005 was a solid year for the RDBMS software market, with positive growth figures 
across the board. The absence of dramatic currency distortions makes the 2005 results 
more indicative of actual market growth than the results from 2003 and 2004. Growth 
has been driven by increased demand in the established geographic markets and by 
greenfield growth in Asia/Pacific. (Sybase claims particular strength in this region, and 
especially in China.) As a result, the Americas region held its share and EMEA 
increased its share from 2004 to 2005, at the expense of Asia/Pacific (see Figure 1).  

Factors that are driving growth include the following: 

! Increasing demand in emerging economies, especially in EMEA 

! Increasing demand in the United States, driven by the need for better information 
governance that is motivated by compliance issues and resulting in such 
database-growing initiatives as master data management (MDM) 

! Declining unit prices for storage, making it cheaper than in the past to deploy 
more databases for failover, disaster recovery, reporting, and scalability 
purposes 

! Continued growth in data warehouse deployments 
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F I G U R E  1  

W o r l dw i d e  R D B M S  S o f t w a r e  R e v e n u e  S h a r e  b y  R e g i o n ,   
2 0 0 4  a n d  2 0 0 5  

2004

EMEA (38.0%)

Asia/Pacific 
(16.5%)

Americas (45.5%)

2005

EMEA (38.4%)

Asia/Pacific 
(16.1%)

Americas (45.5%)

 

Note: 2005 values are preliminary estimates. 

Source: IDC, 2006 
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F U T U R E  O U T L O O K  

Microsoft continues to grow impressively in the RDBMS software market, and the 
release of the long-awaited SQL Server 2005 should keep that momentum going. In 
addition, SQL Server is increasingly being deployed for mission-critical, transaction-
oriented large databases. As Microsoft works its way up the food chain, Oracle and 
IBM are moving to divert database entry-level users at the on-ramp to this market by 
offering aggressively priced developer and small business packages. But Microsoft is 
not the only vendor that these two giants are worried about; alternatives such as the 
open source RDBMS vendor MySQL are also attracting a good deal of attention and 
loyalty from a new generation of database developers and could ultimately spur a 
fundamental change in the way that RDBMS products are priced and licensed. 

Looking forward, we can expect for 2006: 

! More partnerships to build a large enterprise channel for Microsoft SQL Server 
and countering moves by Oracle and IBM 

! Continued growth across the board as continued deployment of databases for 
standby, disaster recovery, MDM, and data warehouse purposes drives sales 

! Nonrelational uses of these DBMSs � including, especially, XML document 
management � that will also help drive growth, particularly once RDBMS 
vendors demonstrate ways in which XML content can be linked and managed 
together with relational data and used for integrated reporting 

E S S E N T I AL  G U I D A N C E  

Bearing in mind that these results are preliminary and subject to change, we may 
surmise the following from what we know so far in the RDBMS market: 

! Enterprise RDBMS continues to grow fairly well, and Microsoft's role in that 
growth has increased significantly. 

! Data warehousing remains a major driver of RDBMS growth. 

! Growing discontent in the market with high licensing prices, contrasted with 
generally lower license fees from Microsoft and still lower adoption costs 
associated with open source RDBMS products such as MySQL and PostgreSQL, 
is pushing RDBMS vendors to consider pricing and licensing alternatives. 
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L E AR N  M O R E  
 

R e l a t e d  R e s e a r c h  

! IDC's Software Taxonomy, 2006 (IDC #34863, February 2006) 

! Oracle Acquires Sleepycat: Increases Commitment to Embedded DBMS, Open 
Source (IDC #34915, February 2006) 

! Unified Access to Content and Data: Delivering a 360-Degree View of the 
Enterprise (IDC #34836, February 2006) 

! Worldwide Master Data Management Software and Services 2005�2009 
Forecast (IDC #34169, October 2005) 

! Worldwide Enterprise Database Management Systems 2005�2009 Forecast and 
2004 Vendor Shares (IDC #34052, September 2005) 

 

M e t h o d o l o g y  

Total Packaged Software Revenue 

Total packaged software revenue is defined as license revenue plus maintenance 
revenue plus subscription and other software revenue. It is primarily the total 
packaged software revenue that is further allocated to markets, geographic areas, 
and operating environments. In addition to total packaged software revenue, IDC 
collects software license revenue, software maintenance revenue, subscription and 
other software�related revenue, and total company revenue: 

! License revenue consists of license fees charged for the right to use software 
products under perpetual or multiple-year term arrangements in which the fair 
value of the license fee is separately determinable from maintenance and 
support. 

! Maintenance revenue consists of fees charged for continuous improvement of 
the software by repairing known faults and errors and/or enhancing and updating 
the product, as well as for technical support. 

! Subscription/other software revenue consists of fees to use software products 
and to receive maintenance and support for those software products for a limited 
period of time. Subscriptions consist of bundled software and services where the 
fair value of the license fee is not separately determinable from 
maintenance/support. This category also includes software lease or rental 
revenue (often, but not exclusively, applied to mainframe software). 
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Method of Data Collection and Modeling 

IDC's industry analysts have been measuring and forecasting IT markets for more 
than 40 years. IDC's software industry analysts have been delivering analysis and 
prognostications for packaged software markets for more than 25 years. 

The market forecast and analysis methodology incorporates information from five 
different but interrelated sources, as follows: 

! Reported and observed trends and financial activity. This includes reported 
revenue data for public companies. 

! IDC's Software Census interviews. IDC interviews all significant market 
participants to determine product revenue, revenue demographics, pricing, and 
other relevant information. 

! Product briefings, press releases, and other publicly available information. 
IDC's software analysts around the world meet with hundreds of software 
vendors each year. These briefings provide an opportunity to review current and 
future business and product strategies, revenue, shipments, customer bases, 
target markets, and other key product and competitive information. 

! Vendor financial statements and related filings. Although many software 
vendors are privately held and choose to limit financial disclosures, information 
from publicly held companies provides a significant benchmark for assessing 
informal market estimates from private companies. IDC also builds detailed 
information related to private companies through in-depth analyst relationships 
and maintains an extensive library of financial and corporate information focused 
on the IT industry. We further maintain detailed revenue by product area model 
on more than 1,000 worldwide vendors. 

! IDC demand-side research. This includes thousands of interviews with 
business users of software solutions annually and provides a powerful fifth 
perspective for assessing competitive performance and market dynamics. IDC's 
user strategy databases offer a compelling and consistent time-series view of 
industry trends and developments. Direct conversations with technology buyers 
provide an invaluable complement to the broader survey-based results. 

Ultimately, the data presented herein represents IDC's best estimates based on the 
above data sources as well as reported and observed activity by vendor and further 
modeling of data that we believe to be true to fill in any information gaps. In addition, 
please note the following: 

! IDC received new and more accurate information, which forced a significant 
downward adjustment of IBM's RDBMS software revenue. 

! The information contained in this study was derived from the IDC Software 
Market Forecaster database as of May 16, 2006. 

! All numbers in this document may not be exact due to rounding. 

! For more information on IDC's software definitions, see IDC's Software 
Taxonomy, 2006 (IDC #34863, February 2006). 
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The Relational and Object-Relational Database Management Systems 
Software Market 

This document covers only the relational and object-relational components of the 
broader range of software products used to store and retrieve data in databases. In 
this document, the term "database" is taken to mean a structured store of data that is 
relevant to a given application domain. A database may or may not be governed by a 
DBMS. (Data not governed by a DBMS would include such databases as are stored 
in flat files, or in semistructured files such as Virtual Storage Access Method [VSAM] 
files, without the control of a layer of software driven by definitions of the data and its 
structure of relationships.) A database may contain structured or unstructured data, or 
a blend of the two. 

DBMS products store and maintain data in a database according to a schema that 
contains a definition for the structure of the data as well as the logical and physical 
locations of the elements of the data and rules that govern the relationships among 
those elements. The relationship rules are intended to ensure that the integrity of the 
relationships is preserved and not damaged by program or user access. There are 
several types of DBMSs commonly available. Each uses a distinct approach to data 
storage, management, and retrieval, and each approach is designed to deliver speed, 
integrity, and ease of access to the data being managed. 

The RDBMS market includes multiuser DBMSs that are primarily organized according 
to the relational paradigm and that use SQL as the foundational language for data 
definition and access. Also included are RDBMSs that have been extended to support 
embedded tables or other nonrelational enhancements or to include extended 
attribute types (such as graphical, geospatial, and audio) or object-oriented 
formalisms (such as data encapsulation). 
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