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| 2009 | 2009 | 2009

20.9% 16.5%
11.5% 16.3%
10.3% 15.0%
6.4% UBI 9.0%
6.3% 4.8%
6.1% 4.7%
4.1% 4.5%
3.1% THQ 4.3%

2.6% 5 :
2.3%| |10 2.55% 2.1%
26.4% 22.8%
100.0% 100.00% 100.0%

Source: The NPD Group/ Retail Tracking Service

compiled by Chart-Track, copyright ELSPA (UK) Ltd.
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62,892 44,015 71,500 27,485
16,392 7,846| 15,300 7,454
26.1% 17.8% 21.4% -
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1 iIPhone, Android

4 iPad edition (iPad
Cash Cab After Dark: Las Vegas (iPhone/iPad)
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4 iPad edition Cash Cab After Dark: Las Vegas iPhone/iPad

Cash Cab 2010 & TM Discovery Communications, LLC. All rights reserved.

Capcom Public Relations & Investor Relations Section 22



2009/3

2010/3

2011/3

4,000

900

22.5%

Capcom Public Relations & Investor Relations Section

23




Capcom Public Relations & Investor Relations Section

24

15




| |
7500 . 8,358
7,029 30,000 295
7,000 | 6825 [ 6781 : RV
R o . R X T T ces .101
6,492 X feteeaa.,
6500 | 6377 25,000 I R msl 100
6,055 v 050
6000 | [
521 20,000 - -
5500 N . 10,112
I [ | 46.6
5000 r 15,000 [ | ||
4500 | 19,997 ] —"
! 10,000 - 705
4000 | N
5000 -
3500 -
3,000 0
2002 2003 2004 2005 2006 2007 2008 2002 2003 2004 2005 2006 2007 2008
Capcom Public Relations & Investor Relations Section 25 m



Capcom Public Relations & Investor Relations Section 26



2-4.

]
2008/3 2009/3 2010/3 |2011/3
9 6 0 0
0 8 2 1
42 40 38 37
2010 3 SC 31
6
1
]
2009/3 2010/3 | 2011/3
13,509 11,985 11,000 -985
224 590 600 10
1.7% 4.9% 5.5% -
85% 86% 97% -

Capcom Public Relations & Investor Relations Section

27




Capcom Public Relations & Investor Relations Section

28

15




2200 2,102 2,055

2000 r 1,886

1800 |
1640 1877

1,600 r
1400 r
1,200 r
1,000 r
800 r
600 -
400 r

200 -

e |

1828 |

2003 2004 2005 2006 2007

2008 |

Capcom Public Relations & Investor Relations Section

15,000
14,000
13,000
12,000
11,000
10,000
9,000
8,000
7,000
6,000
5,000
4,000
3,000
2,000
1,000

29

14,064 13,895

2009

2008

13,090 18,573
| 11,983 i |
| 11,428 |
5365 4909
5,009 | |
5225 Y
5263 | |
| |
| I =
| |
| | | O
| |
8,699 8,986 8564 9,005
7,865 ' | |
6,720 | I
| |
| |
1 [
| |
2003 2004 2005 2006 2007 L 2008

GARCOM



2-5.

250
2,200

Capcom Public Relations & Investor Relations Section

30




2-5.

a
1
2
n P&S
2009/3 2010/3 |2011/3
- 5,000
- 1,200
- 24.0%
2011 3 AM P&S 1 1
Capcom Public Relations & Investor Relations Section 31




Capcom Public Relations & Investor Relations Section

32




2-6.

n
BASARA 2010 7
2010 9
TV BASARA
. CAPCOMITEAM BASARA
2009/3 2010/3 | 2011/3

2,824 2,736 3,500 764

1,053 1,097 1,000 -97

37.3%| 40.1%| 28.6% -
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66,837 95,000 28,163
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© CAPCOM CO., LTD. / Based on Capcom's Street Fighter Video Games
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200873 200973 201073 201173
83.097 91.878 66837  72.7% 95.000] 142.1%
32,504 36.917 24.720] 67.0% 40.500] 163.8%

39.2% 40.20% 37.0% - 42.6% -
19473 22.299 19.133[ 8528k 25500] 133.3%
13121 14,618 5587]  38.2% 15,000 268.5%

15.8% 15.9% 8.4% - 15.8% -
12,267 13,808 5530 40.0% 14,000 253.2%

14.8% 15.0% 8.3% - 14.7% -

7,807 8,063 2167 26.9% 8,000 369.2%

9.4% 8.8% 3.2 - 8.4% -
2008/3 2009/3 2010/3 2011/3
51,679 62.892 44015 70.0% 71.500] 162.4%
11.609 16.392 78461 47.9% 15300 195.0%
22.5h 26.1% 17.8% - 21.4% -
. . _ . 4,000 .
. . . . 900 .
. . . 22.5% .
13406 13,509 11,985]  88.7% 11,000]  91.8%
753 224 590 263.4% 600 101.7%
5.6% L.7% 4.9% - 5,50 -
- - . . 5.000 .
. . . . 1,200 .
- . - - 24.0% -
2947 2824 2736 96.9% 3,500 127.9%
468 1,053 1,097 _104.2% 1,000]  91.2%
15.9% 37.3% 40.1% - 28.6% -
2011
2008/3 2009/3 2010/3 2011/3
56,457 54193 47269 87.2% 55000] 116.4%
15796 21851 10.825[  49.5% 24.000] 221.7%
9782 14.167 7813 55.1% 15.000]_192.0%
1.060 1.665 928 55.7% 1.000_107.8%
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2008/3 2009/3 2010/3 2011/3
3773 2,926 2,686 91.8% 3.700 137.8%
5.693 6.816 5.299 17.7% 7,500 141.5%
2008/3 2009/3 2010/3 2011/3
42 40 38 -2 37 -1
2008/3 2009/3 2010/3 2011/3
2915 1,817 1,276 70.2% 2,100 164.6%
3,166 2,061 1,636 79.4% 3,000 183.4%
2008/3 2009/3 2010/3 2011/3
2.825 3.390 2876 84.8% 3.000 104.3%
3,393 4,143 3,368 81.3% 3,400 101.0%
2008/3 2009/3 2010/3 2011/3
1,324 1,455 1,620 111.3% 1,790 110.5%
1,506 1,813 1,930 106.5% 2,140 110.9%
2008/3 2009/3 2010/3 2011/3
18,458 19,744 19,126 96.9% 27,000 141.2%
2972 2,329 2,125 91.2% 2,600 122.4%
2008/3 2009/3 2010/3 2011/3
/ 100 98 93 94.9% 90 96.8%
/ 158 129 124 96.1% 130 104.8%
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e CS
2008/3 2009/3 2010/3 2011/3 Plan

Playstation 2 29 10 10 - 5 -5
3,100 1,550 600 38.7% 400 66.7%
Playstation 3 8 15 11 -4 16 5
1,750 4,450 2,700 60.7% 6,000 222.2%
PSP 16 18 20 2 19 -1
3,150 3,250 2,400 73.8% 5,000 208.3%

Game Cube - - 5 - 5 -

140 100 - 0.0% - -
Wii 13 14 8 -6 6 -2
2,930 1,700 3,200 188.2% 1,600 50.0%
NintendoDS 27 37 12 -25 15 3
2,400 1,350 1,000 74.1% 1,700 170.0%
Xbox - - = - = -
20 - - - - -
Xbox360 10 12 8 -4 12 4
1,620 4,300 1,700 39.5% 4,800 282.4%
PC 3 4 3 -1 2 -1
490 600 900 150.0% 500 55.6%
106 110 72 -38 75 3
15,600 17,300 12,500 72.3% 20,000 160.0%

e CS
2008/3 2009/3 2010/3 2011/3 Plan

7,100 6,300 5,200 82.5% 7,000 134.6%
4,700 6,000 3,600 60.0% 7,500 208.3%
3,450 4,500 3,400 75.6% 5,000 147.1%
350 500 300 60.0% 500 166.7%
15,600 17,300 12,500 72.3% 20,000 160.0%
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